Dear IMSA Friends:

Janu al'y has just flown by! We've been

very busy completing and independent
assessment for one of our favorite northern
clients, but we’re might glad to get back home
to Florida and escape that very frosty wind!
(Global warming? | don'’t think so!)

Please take a few minutes to read our very
short Update this month. We are continuing

what we last began in December, namely

¥

presenting you with a short email text with no

graphics but just a short preview of content. The fully formatted Update will be attached as a
PDF (Adobe) file that you can open and read on line or print out and distribute within your
company.

IMSA?........ we can help!
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IMSA?........ we can help!

Congratulations to Renewing Member OXFORD Life.

We congratulate Oxford Life for becoming the first company
to renew its IMSA membership in 2010. Here is a short
description of them from their website:



Welcome to Oxford Life Insurance Company  °

Oxford Life Insurance Company (Oxford Life®) specializes in providing senior-oriented life insurance
and annuities. We offer products and services that promote financial security and allow you to live
with dignity during your retirement years.

At Oxford Life, our employees work to ensure the best quality service because we are committed to
or customers. We continuously work to expand and improve our programs and provide quality,
affordable insurance products.

We REALLY like their web page on IMSA too.

What is IMSA Membersip?

Oxford Life® Insurance Company is a member of the Insurance Marketplace Standards Association
(IMSA). IMSA membership signifies compliance with, and dedication to, a stringent set of principles
and standards, which seek to foster fair market conduct, effective supervision of insurance agents,
and prompt resolution of policyholder complaints.

Achieving membership in this voluntary organization is a rigorous process. First, Oxford Life®
performed a thorough self-assessment of its sales and marketing practices. Once we were satisfied
that we were fully compliant with IMSA's detailed requirements, an independent assessor then
verified that compliance had been achieved.

As a member, Oxford Life ®is committed to the following IMSA Principles of
Ethical Mark et Conduct:

e To conduct business according to high standards of honesty and fairness and to render that
service to its customers which, in the same circumstances, it would apply to or demand for itself.

e To provide competent and customer-focused sales and service.

e To engage in active and fair competition.

e To provide advertising and sales materials that are clear as to purpose and honest and fair as to
content.

e To provide for fair and expeditious handling of customer complaints and disputes.

e To maintain a system of supervision and review that is reasonably designed to achieve
compliance with these Principles of Ethical Market Conduct.

IMSA is a voluntary membership organization whose purpose is to promote high ethical standards in
the sale of individual life insurance, annuity and long-term care products by its members. IMSA
member companies are committed to following a specific set of standards in their advertising, sales
and service for individual life insurance and annuity products.

Once a company becomes an IMSA member, it is allowed to display the IMSA logo in its
advertisements and sales materials. The IMSA logo stands for life insurance companies that commit
to high ethical standards in the marketplace.

" INSURANCE MARKETPLACE

STANDARDS ASSOCIATION
h
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ACLI looking to you for ideas ///ACLI

The American Council of Life Insurers invites you to attend our  Fnencialsecurity. ForLife.
Compliance and Legal Sections Annual Meeting held July 13-15, 2010 at The Marriott Harbor
Beach Resort and Spa, in Ft. Lauderdale, FL.

Please note the following changes:

e Date: OLD: July 14-16; NEW: July 13 -15.
e Program start time: 2009 T 1:00 pm; 2010 - 9:00 am!

Help us develop a quality program! The planning committee would like to hear your ideas

and thoughts. Submit suggested topics and speakers to Victoria Smith, Managing Director,
Conference Development, via email: victoriasmith@acli.com before Friday, February 12, 2010.

2010 Compliance Salary Survey

Nowher eds some material thatdés REALLY of interest
from Alan Prochoroff in the latest issue of Insurance Compliance Insight at
http://www.ins-compliance.com/index.cfm. If you are NOT already a subscriber, just email Alan

at aprochoroff@ins-compliance.comand si gn up. I f you tell him |
short free trial.

o
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Firmncisd Industey Regulatory Austharity

FINRA Guidance on Social Media

FINRA Issues Guidance to Firms, Brokers on
Communications with Public Through Social
Networking Web Sites

Washington, DC 8 The Financial Industry Regulatory Authority
(FINRA) today issued guidance to securities firms and brokers
regarding the use of social networking Web sites such as Facebook,
Twitter, LinkedIn and blogs to communicate with the public.

The guidance in Regulatory Notice 10-06, which is presented in
Q&A format, clarifies the responsibilities of firms to supervise the
use of social networking sites to ensure that recommendations are
suitable and their customers are not misled. The Notice also
addresses the recordkeeping and other responsibilities of firms.
"Social networking sites and blogs raise new regulatory challenges,
particularly in the areas of supervision, advertising and books and records requirements," said FINRA
Chairman and CEO Rick Ketchum. "Our goal in issuing this Notice is to ensure that firms and brokers use
social networking sites in an appropriate manner."



mailto:victoriasmith@acli.com
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mailto:aprochoroff@ins-compliance.com
http://www.finra.org/Industry/Regulation/Notices/2010/P120760
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The Notice emphasizes that each firm must develop its own policies and procedures — in the context of
its own particular business model and compliance and supervisory programs — designed to ensure that
the firm and its personnel are complying with all applicable regulatory requirements when using social
networking sites. Some technology providers are developing systems that are intended to enable firms to
retain records of communications made through social networking sites. As the Notice states, however,
"FINRA does not endorse any particular technology to keep such records, nor are we certain that
adequate technology currently exists."

Regulatory Notice 10-06 is a response to the expressed need for guidance explaining how FINRA rules
governing communications with the public, recordkeeping and supervision apply to social networking
sites. FINRA has previously issued guidance on the application of communications regulations to Internet
communications in its Guide to the Internet for Registered Representatives, as well as in numerous
podcasts.

In developing the Regulatory Notice, the FINRA staff was informed by its own experience in applying
FNRA rules to electronic communications, by its conversations with experts in social networking
technology, and by the work of a Social Networking Task Force composed of compliance and other
representatives of 14 firms.

For more information, please visit our Web site at www.finra.org.

©2010 FINRA. All rights reserved. FINRA is a registered trademark of the Financial Industry Regulatory Authority, Inc
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News from IMSA Today

January 15, 2010

Note: Items below have been excerpted from the Iates“_
IMSA Today. Those items which have already passe(
have been omitted. You can review the whole issue of
this and every IMSA Todagt the IMSA website at
www.imsaethics.org

Social Media & the Producer Community

Social media education and support are needed to help producers and distributors distinguish
appropriate online strategies from potentially non-compliant practices. Join social media experts
and IMSA staff for a free webinar for the producer community entitled Social Media Strategies
for Agents and Advisers on Thursday, February 18, 2010 from 2:00 — 3:00 PM EST. Mark your
calendars for this no-cost event and please share the news with your distribution partners.
Online registration will be available at www.IMSAethics.org by January 22, 2010.

Oxford Life Renews IMSA Qualification

Congratulations to the Oxford Life Insurance Company for successfully renewing its IMSA
gualification. Oxford Life employed the streamlined requalification by attestation approach. Visit


http://www.finra.org/Industry/issues/Advertising/p006118
http://www.finra.org/index.html

www.IMSAethics.org to learn more about this new approach to requalification and other IMSA
services.

Upcoming Meetings

Future industry events in which you may be interested include:

February 18 IMSA Webinar: Social Media Strategies for the Ethical Agent/Adviser
February 25 IMSA Board of Directors Meeting — Bethesda, MD
March 21-24 GAMA Lamp 10 Leadership Conference - Las Vegas, NV
March 24-26 LIMRA Compliance & Market Conduct Exchange - Orlando, FL
April 18-20 IRES Foundation - The National School on Market Regulation — Chicago

Quote of the Month

AOur customers are entitl edicda ayitmg ctahatanygo et
et hical i n how you conduct DbRrevingietsreuglsthemp!|l y i s
third party credibility that IMSA provides is what
demonstrates to consumers that you will go the extra mile

to earn their trust. Boston Mutual is proud to have once
again attained | MSA qualificati
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Paul E. Petry, President & CEO of Boston Mutual.

IMSA?........ we can help!

Best Practice i Right from
the Beqginning!
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One way to get and stay on track compliance-wise @

is to have rigorous standards for hiring your :
distributors. As one senior executive put it, “You
eliminate many problems when you start out with
the right people.” One insurer we’ve worked with
has an excellent list of character and experience
standards and supports them with a commitment L

to their Code of Ethics. Each agent must sign this
Code which is posted in the distributor’s
permanent file. Good and simple!

ather in heaven.




Wh at Webdbre Up to at t he Kennet

We just paid our $1,250 IMSA fee so that we can continue to help insurers with IMSA issues. (I
bet you didn’t realize we had to pay for this privilege; you thought we did it just for fun!) We are
now finishing up one independent assessment and working with another company of its
attestation. We're here and ready to help you with all your IMSA and compliance needs. Just
call 352-505-0705 or email kkalis@aol.com. Or, you can check out our information packed web
site at www.kkalis.com.

IMSA?........ we can help!

Our norHMSA close this week is from a friend who sent it via email. We can find no one
who claims ownership on the web, but if you know, plea se let us know so we can give

the clever owner the credit due.

A Little "HOLY" Humor!

LOT'S WIFE; The Sunday School teacher was describing howot 's wife
looked back And turned into a pillar of salt, when little Jason interrupted,
'‘My Mommy looked back once while she was driving,' he announced
triumphantly, ‘and she turned into a telephone pole! (You can read thstory
of Lot wifein Genesis 19

GOOD SAMARITAN ThC
A Sunday school teacher was telling her OOd
class the story of the Good Samaritan. \
She asked the class, 'If you saw a person S < {

lying on the roadside all wounded and amarltan
bleeding, what would you do?' A

thoughtful little girl broke the hushed silence, 'l think I'd throw up.' (This
parable is recorded in Luke 10.)

DID NOAH FISH?

A Sunday school teacher asked, 'Johnny, do you think Noah did a lot of
fishing when he was on thérk?' 'No,' repli ed Johnny. 'How could he, with
just two worms.'
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HIGHER POWER

A Sunday school teacher said to her children, 'We have been learning how
powerful kings and queens were in Bible times. But, there is a Higher Power.
Can anybody tell me what it is?' One childblurted out, 6 Ad'e s

THE LORD IS MY SHEPHERD

A Sundayschoolteacher decided to have her young class memorize one of the
most quoted passages in the BiblePsalm 23. She gave thgoungstersa

month to learn the chapter. Little Rick was excited about tlke task- but he just
couldn't remember the Psalm. After much practice, he could barely get past
the first line. On the day that the kids were scheduled to recite Psalm 23 in
front of the congregation, Ricky was so nervous. When it was his turn, he
steppedup to the microphone and said proudly, 'The Lord is my Shepherd,

and that's all | need to know."
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http://www.faithclipart.com/powerpoint/psalm-23-with-summer-river-scene.html

BEING THANKFUL

A Rabbi said to a precocious skyear-old boy,
'So your mother says your prayers for you
each night? That's very commendable. What
does she s#' The little boy replied, 'Thank
God he's in bed!

TIME TO PRAY

A pastor asked a little boy if he said his
prayers every night. 'Yes, Sir,' the boy
replied. 'And, do you always say them in the
morning, too?' the pastor asked. 'No sir,' the
boy replied.'l ain't scared in the daytime.'

nnnnnn
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Hope you all had a great January and are looking forward to February and soon after that
springtime! Thank you all for your continuing interest in IMSA, eth ical market conduct  and
the Kenneth J. Kalis Company.

Ken Kalls

IMSA?...We can help!

352-505-0705

And we know that all things work together for good to them that love God, to them who
are the called according to his purpose.romans 8:28
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Le gfvong and coutageous. Do not be afraid ot fertified because of
them, for the Lovd gout God qoed with wou; He wil) never Jeave gou
not forsoke gouw.

pctljegl1nlm115 31:6
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